Nazi Ideology: Why did they do it?
Student Name: ___________________________________________

DEFINE THE FOLLOWING WORDS: 
BIAS: An ____________ act or policy stemming from ______________________.

PREJUDICE: ___________________ suspicion of a particular _________, ____________, or _________________.

IDEOLOGY: a set of ________________ or _____________ that form the basis of a ______________ system. 

DISCRIMINATE: to distinguish between ______________________; to show ________________ or preference[image: image1.bmp]
 “Anti-Semitism is the same as de-lousing; getting rid of ____________ is not a question of ideology; it is a matter of ____________________.” –Heinrich Himmler

Further Notes: 


“We have the duty to ‘______________________________’ much as we have the duty of caring for the German population. We shall have to develop a technique for ‘depopulation.’ You will ask what is ‘depopulation’? Do I propose to _________________________ whole ethnic groups? _______. It will add up to that. Nature is cruel; therefore we may be cruel, too.” –Adolph Hitler

Further Notes: 


“_______________ is an effective political tool. I shall not deprive of it merely because these simple-minded bourgeois softies take offense…People will think __________ before opposing us, if they know what awaits them in the ___________________ _____________.” –Adolph Hitler

Further Notes:

Propaganda: How did they do it?
For each of the examples on the PowerPoint, answer the following questions: 
Example 1: 

Who is the target audience? _________________________________________

What technique is being used? _______________________________________

What is the message?_______________________________________________

__________________________________________________________________

Example 2: 

Who is the target audience? _________________________________________

What technique is being used? _______________________________________

What is the message?_______________________________________________

__________________________________________________________________

Example 3: 

Who is the target audience? _________________________________________

What technique is being used? _______________________________________

What is the message?_______________________________________________

__________________________________________________________________
Example 4: 

Who is the target audience? _________________________________________

What technique is being used? _______________________________________

What is the message?_______________________________________________

_________________________________________________________________
Nazi Ideology #1: SURVIVAL DEPENDS ON _____________________ ________________________.








Nazi Ideology #2: SURVIVAL DEPENDS ON THE SEIZURE OF _____________________________.








Nazi Ideology #1: SURVIVAL DEPENDS ON ELIMINATING _________-_______________ GROUPS.








What is Propaganda?  Propaganda is ______________________ information, ________________________ spread, to shape ________________ opinion and ______________________.


Name two other characteristics of Propaganda: 


1.____________________________________________________________________________________________________________________________


2. ____________________________________________________________________________________________________________________________








Propaganda Techniques:





BANDWAGON: an appeal to follow the crowd, to join in because others are doing so well; because so many people have joined, victory is inevitable and defeat impossible





CARD STACKING: selective omission which involves only presenting information that is  positive to an idea or proposal and omitting information contrary to it





LESSER OF TWO EVILS: tries to convince audience of an idea or proposal by presenting it as the least offensive option; used to convince people to make sacrifices; adds blame on an enemy country or political group





NAME CALLING: use of derogatory language that carries a negative connotation when describing an enemy; labels the target as something that the public dislikes





PINPOINTING THE ENEMY: simplifies a complex situation by presenting one specific group or person as the enemy; clear-cut right and wrong





PLAIN FOLKS: convinces the public that his/her views reflect those of the common person and they are working for the benefit of the common person





SIMPLIFICATION (STEREOTYPING): reduces a complex situation to a clear-cut choice involving good and evil; useful in swaying uneducated audiences














